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The state of social
Real people, massive scale
Social media trends and data give you insights into real people on a massive 
scale. Consider the number of people using social media platforms around 
the globe:

> Facebook: 2.6 billion 
> Instagram: 1.1 billion
> Reddit: 430 million
> Snapchat: 397 million
> Pinterest: 367 million
> Twitter: 326 million

In the US, 70% of the population has a social media account and the 
average person spends 82 minutes per day on social. That’s a lot of people 
and time on social platforms each month, giving you the ability to gather 
massive amounts of data from real people, very quickly.

Instant feedback
The constant consumption of social feeds provides publishers with 
real-time insights.

Every 60 seconds, there are over…

> 150,000 messages shared on Facebook
> 347,000 stories posted on Instagram
> 319 users joining Twitter
> 2,083,333 snaps sent on Snapchat
> 479,452 people engaging on Reddit
> 69,444 jobs applied for on LinkedIn
> 500 hours of video uploaded to YouTube

Gone are the days of putting together a magazine and waiting for it to reach 
someone’s home. Now you can just push publish and your content is out 
there. Things are happening at a rapid pace and, because readers now have 
instant access to content, you as a content creator now have instant 
access to their feedback. This gives you the power to pivot quickly, respond 
to issues as they arise, and foster a deeper relationship with your reader. 

Source: Statista, Most popular social networks, 2020 ; Domo, Data Never Sleeps 6.0 (2018) and 8.0 (2020), 



Looking to the industry experts can help guide your creation process and create more powerful content 
pieces. Let’s dig into some of the benefits. 

1. Understand your audience
Social media allows us to share a bit of ourselves with the world and help foster connections with 
others. It’s essentially a window into a person’s life. By tapping into social media trends and data, you 
can get a better look into your reader’s window to better understand their life. With this understanding 
comes the ability for you to better serve them so that you can grow those deeper connections and help 
them in more meaningful ways, turning your site’s casual onlookers into raving fans. 

2. Find relevant content ideas
Given the amount of user-generated content being proffered on people’s social feeds, you have a direct 
glimpse into what sort of content topics people are looking for. You can tap into the latest trends and 
share your unique point of view. As things are in a constant state of flux, by keeping tabs on the newest 
changes and the hottest fads, you can pivot to where your audience is going, giving your content a 
competitive edge and ensuring your content remains relevant. 

3. Inform your marketing & promotion strategy
Understanding where your audience is, what they’re looking for, when they’re searching, and on which 
platforms can help you more effectively market your content. You can better craft your titles and 
images to grab attention, figure out what content people want to share most, and determine the best 
way to format the information to provide your readers with the most valuable and actionable content. 

4. Improve your SEO
According to one study, 58% of marketers who have been using social media for one year or longer see 
improved search engine rankings. So If you do all the above — incorporate the latest trends in your 
content, pick out the best keywords based on your social digging, figure out how to connect to your 
audience in deeper ways, and become smarter about how you promote and market your content on the 
various channels, you can ultimately boost your SEO and drive more high-quality traffic to your site. 

So, now that we’ve established why it behooves you to use social data and trends, let’s get into the how. 

Source: Social Media Examiner (Blue Fountain Media, 2019) 

4 benefits of of using
social trends & data



5 ways to use 
social media for 

your content



Real-time insights
Social listening
Social listening is the practice of tracking what people are saying on social media about you, 
your content, your competitors, and/or certain topics! You become an observer in the social 
sphere, soaking in the full spectrum of everything that’s being said in order to uncover insights 
and ideas for your content as well as to identify opportunities for you to connect with your 
reader. 

4 ways you should be listening to the social chatter: 
1. Listen to find ideas
Listen to what topics people are talking about | Keep abreast of the latest trends so you can get 
in on the conversation and share your own ideas and thoughts on the topic. 
Listen to their problems and struggles | If you can identify the problems, you can then provide 
solutions. 

2. Listen to the tone
Identify the tone they use when describing things | What sort of tone does your audience use 
when sharing on social media (e.g., funny, joyful, sarcastic, optimistic, frustrated, angry, etc.)? 
By identifying their tone you can better determine how they’re feeling and how they like to 
process information so you can tailor your content and your own tone to match them where 
they’re at. 
Identify the emotions associated with the topic | Uncover any emotional charge that people may 
have in response to your desired topic. This can help you factor in their emotional needs when 
addressing the topic. 

3. Listen to be part of the conversation
Find meaningful moments to connect with your audience | Look for those opportunities to jump 
into the conversation to help your reader out. Provide a genuine response and you can develop a 
deeper connection. 
Provide real-time solutions to readers | When listening to social feeds, look for questions people 
have that you have knowledge on, a way to insert a funny joke or meme, a tip to help them along 
the process, etc. 

4. Listen to the feedback
Listen to what your readers are saying about your brand | Keep tabs on what your readers think 
about your site and business brand to help you strategize and figure out how you can grow and 
adjust where needed. 
Find readers to spotlight | Jump on opportunities to celebrate and spotlight your readers. Look 
for your loyal enthusiasts and shout them out. Find a way to make them even more of a fan. 

Real-time feedback
When publishing and promoting your content on social channels, you can collect instant 
feedback from your audience in their comments, likes, and shares, such as:
> Feedback on how you can enhance your post: Look at the questions you’re getting and 

update your content to include answers. Incorporate suggestions/feedback.
> Opportunities to improve your overall content strategy: What’s getting the most likes, 

shares, and engagement? Are there questions/comments that warrant a new post? Based on 
the feedback, would a series of content be helpful? 

1.



Audience research
Social media can help provide insight into your audience so you can better understand your
readers and tailor your content appropriately.

Understand what your audience likes
Social can give you a great glimpse into what your audience likes to read and share. Tap into
this data to figure out how you can best serve them. Check out tools like BuzzSumo that can
help you better understand the types of content that resonate best with your readers.

Look at how they identify themselves
Get a layer deeper by figuring out how your readers perceive themselves. Uncover reader
insights by investigating what hashtags they are using to describe themselves, such as
#adventurous, #trendsetter, #nerd, etc. Provide them with content they can consume and
share to maintain that self-declared image.

Research audience demographics by platform
Look at the differences in audience demographics for each social media platform to better
understand how you can most effectively use each channel to promote your content, such as:

> Assess: age, gender, income, family, interests

> Identify: determine which platforms have the greatest overlap with your own reader
demographics in Google Analytics — i.e., which platforms your readers or people like your
readers are likely spending the most time on

> Position: craft content specifically for that platform and audience

Enhance your audience segmentation
Putting it all together — using social data you can map out your audience segmentation and
the best paths for promotion.

> Uncover which types of content do best on which platforms.

> Figure out which audience segments to create certain content for, based on their interest
and engagement in your pre-existing social content. For example, if dessert recipes get a
lot of likes on Facebook and dinner recipes get a lot of pins on Pinterest, then make sure to
play to those interests. Create and push more dessert content on Facebook and more
dinner recipe content on Pinterest.

> Put together an audience graph to determine which content to push on which channels

2.

https://support.google.com/analytics/answer/1008015?hl=en


Trend reports & 
audience insight tools

Facebook/Instagram
The Facebook for Business site is a great source of data and insights published by Facebook. 
Two especially helpful resources to check out:
> Facebook IQ: In-depth hub with lots of great insights on consumer behavior, trends, and marketing tips for 

Facebook and Instagram. Tip: Subscribe to the Facebook IQ newsletter to get the latest sent to your inbox.
> Facebook Audience Insights: Learn more about Facebook users by playing around with their Audience Insights 

tool. Dig into demographics, interests, location. Look at everyone on Facebook or zero in on your page’s followers. 

Pinterest
There are a lot of great resources available to better understand your Pinterest user. Two excellent resources are: 
> Pinsights: Pinterest’s news hub for the latest trend releases. They release monthly/bi-monthly trends and updates.
> Pinterest Trends: Pinterest’s version of Google Trends. Check out the hottest trends by category (such as fashion, 

food, beauty, travel, etc.) or put in your own topic and see the search interest over time for the past 12 months, 
related search terms, and popular pins based on your search term(s). 

Twitter
Twitter is often an underrated source of content inspiration.
> Twitter Business Blog: A month of tweet ideas.
> Twitter Search: Simply type in and search for a topic/keyword you’re thinking about writing about.
> The Latest: Polls users for the top links shared on Twitter each day.
> IBM Watson - Twitter personality: Uncover your Twitter profile’s tone with this free tool.
> Twitter lists: Curate a list of people and/or brands on Twitter that share valuable information about the topic you’re 

looking into. When you’re trying to generate content ideas on that topic, you can easily scan the feed from your list 
for anything interesting and inspiring you may want to include.

LinkedIn
LinkedIn’s platform is one of the more unique social media channels with a niche business audience group. Luckily, 
they’ve released a handy Insights & Research Marketing hub where you can learn more about their audience 
demographics and interests so you can tailor your content accordingly.

Reddit
Billed as “The front page of the internet”, you can look at the home page of Reddit to see the most shared content 
across the web, as submitted and voted on by real people.
> Use subreddits: Check out subreddits for topic inspiration, questions, and more. Use a tool like Subreddit Stats to 

uncover trending subreddits, the top posts in subreddits, audience insights, and more!
> Ask Redditors for input: When struggling to find an idea for content, let Reddit’s active community of users help 

you out. You can post your query in a relevant subreddit, and you’ll often get a handful of answers within the hour.

3.

https://www.facebook.com/business/insights/vertical/travel
https://www.facebook.com/business/insights/newsletter-sign-up?ref=fbiq_home
https://www.facebook.com/business/insights/tools/audience-insights
https://newsroom.pinterest.com/en/pinsights
https://help.pinterest.com/en/business/article/pinterest-trends
https://business.twitter.com/en/blog.html
https://twitter.com/search-advanced?lang=en
http://latest.is/
https://personality-insights-demo.ng.bluemix.net/?cm_mc_uid=03341011288515765152138&cm_mc_sid_50200000=30955491599714085263&cm_mc_sid_52640000=52958981599714085280&_ga=2.145802740.1725969599.1599690027-896075101.1599690027&_gac=1.15853442.1599690027.EAIaIQobChMIksD92I3d6wIVkIbACh1YkwOaEAAYASAAEgIdj_D_BwE
https://business.linkedin.com/marketing-solutions/success/insights-and-research
https://subredditstats.com/


Content development
Use social media research to help flesh out your ideas and develop your content.

Keyword research
Put together a strong list of words for your keyword research process by keeping tabs on
social media and looking at:
> What people are talking about
> How they’re talking about it
> Which words they use when sharing content on this topic

To monitor this, you can put together a list based on your own informal, casual observations,
or you can get more high-tech with social data scraping tools, to help you identify repeating
keywords and use those to develop and outline your content.
Tip: Use free word cloud sites online (such as this one) and copy and paste any pool of social data
(e.g., comments, hashtags, etc.) to find the most repeated keywords. Check out the video for this
week’s episode for an example.

#Hashtag inspiration
Identify the latest trends
Keep abreast of the latest trends by checking out currently trending hashtags on Instagram,
Twitter, Pinterest, and other platforms. Use a social tool like this one or visit the sites to see
what people are talking about. Find ways to incorporate what people are discussing into your
own social feeds, new content, or other reader connection points to keep your content fresh
and relevant.

Flesh out your content topic
When thinking about writing on a certain topic, check out relevant hashtags on social
channels to identify how you can meaningfully expand and flesh out your post. For example, if
you are interested in making a chocolate chip cookie recipe, you could look at the posts using
#chocolatechipcookie on Instagram or Twitter and then look at the other popular hashtags
people are using. You can incorporate any useful ideas into your post. These are opportunities
to provide greater insight and value to your reader on the topic.

Use hashtag generator suggestions for keyword research and promotion
There are some handy dandy hashtag generator tools (check out a few of them listed in the
resources section of this packet) that you can use instead of manually scanning through posts
yourself. Use these tools to add any other relevant hashtags to your keyword research list
and/or add them to your own hashtag list when going to promote your content.

Personalize the content experience
Using your audience insights and segmentation, customize your content experience for your
different groups of social media followers. Create different types of content, focus on
different topics, and share on different channels.
If you’re getting a lot of shares for video content on Instagram, create video content for that
platform while focusing on static formats for other channels. Certain trends are born and live
on certain platforms so adjust your content to reflect those unique differences and get the
most out of each platform.

4.

https://www.wordclouds.com/
https://ritetag.com/hashtag-search


Social media monitoring
While social listening is the process of collecting information, social media monitoring is the process of acting
on the data you’ve uncovered — taking action based on your findings and pivoting and adjusting where
necessary.

Delve into your analytics
Spend time with your data, looking at insights from multiple platforms like Instagram, Facebook, and Pinterest.

Elements to keep an eye on and monitor:

Top traffic drivers: Figure out which content and platforms are driving the most traffic to your site.

> Optimize content for your top traffic-driving platforms: Once you’ve identified your greatest source of
traffic, make sure you’re always using that channel for relevant content promotions. Make sure this channel
is very strong before you expand into other social platforms.

> Don’t put all your eggs in one basket: Once you have locked down one social channel, make sure to diversify
and grow other sources of traffic. You want to make sure you are not dependent upon any single source or
your business could be at risk as algorithms are constantly changing.

Best and worst performers: Identify your top and bottom performers for driving traffic to your site. 

> Look for older posts that are still getting a lot of traffic on social. Are there new posts you could 
create to expound upon the topic?

> Identify poorly performing posts on social and assess if there’s a way to optimize the content to 
make it more intriguing to that group of readers. 

Follow the trail: Check to see if there’s a certain account or social page driving a significant amount of
traffic to a particular post. 

> Would it be helpful to attempt to establish a relationship with that account? 
Could you work on a collaboration for future content? 

> Look at the content they promote from other sites. Are there any obvious topics 
that you find interesting and want to create content for? 

5.

> Likes / shares
> Comments
> Mentions
> Impressions

> Hashtags
> Followers
> Click-throughs
> Keywords



Learning and growing
Social is an effective channel to use when promoting your content, connecting with
your readers, and garnering inspiration. Keep tabs on this important channel to
expedite your business growth.

Learn from the competition
Benchmark your content performance against others in your field and identify
opportunities for improvement.
> Are they using certain channels more effectively than you?
> What types of content are doing best for them?
> Are their readers similar to yours? How are they appealing to this audience?

Automate and scale your top-performing content
Determine which content resonates best with people on different platforms, which
types of content people engage with the most, and put together an action plan for
scaling this content. Home in on the specific elements — the title, the imagery, the
copy — that are driving success, and find ways to make them a template for future
content.

Try new platforms
Put yourself out there and try out new platforms as they become available. Early
adopters for platforms can have a much easier time acquiring followers and
building a following. Even if you don’t feel like it’s the right demographic right now,
as we’ve seen with platforms like Facebook, Snapchat, and Instagram, the core user
base can change over time as popularity grows. If you establish your presence now,
you can capture your desired audience as they start signing up. It also gives you a
lot of liberty to be creative, try new things, and figure out your approach to that
channel with less risk due to a smaller following.

Always be learning
Read lots of social media industry news, try lots of different platforms, and follow
thought leaders in the space so you can figure out how to get the most out of your
social efforts. We put together a useful list of resources in the next section to get
you started. Things are constantly changing, and new tools and resources are
always being released, so keeping your pulse on what’s happening can help you find
endless inspiration for your content.



Social media tools, 
news, & resources



> BuzzSumo Blog
> CoSchedule Blog
> Digital Marketer
> Digital Trends
> Facebook Newsroom
> Hubspot Blog
> Instagram Blog
> Instagram Business Blog
> Marketing Land: Social Media Marketing
> Mashable
> Pinterest Newsroom
> Scoop.It!

> Snapchat for Business
> Snapchat News
> Social Media Examiner
> Social Media Today
> Social Media Week News
> Social Times
> Sprout Social Insights
> Tailwind Blog
> TechCrunch Social
> The Next Web
> Twitter Blog
> WeRSM

Check out these various social media tools, news, and resources to stay on top of the 
latest updates. We’ve included a wide variety — free and paid alike! We always recommend 
trying out a variety of sites and tools to get the most ideas and insights. 

Social media news 

News sites
Social media resources

https://buzzsumo.com/blog/
http://coschedule.com/blog/
https://www.digitalmarketer.com/blog/
https://www.digitaltrends.com/social-media/
https://about.fb.com/news/
https://blog.hubspot.com/
https://about.instagram.com/blog
https://business.instagram.com/blog/
https://marketingland.com/library/channel/social-media-marketing
https://mashable.com/category/social-media/
https://newsroom.pinterest.com/en/news
https://www.scoop.it/topic/latest-social-media-news
https://forbusiness.snapchat.com/blog
https://www.snap.com/en-US/news/
http://www.socialmediaexaminer.com/
http://www.socialmediatoday.com/
https://socialmediaweek.org/news/
http://www.adweek.com/socialtimes/
https://sproutsocial.com/insights/
https://www.tailwindapp.com/blog/
https://techcrunch.com/social/
https://thenextweb.com/socialmedia/
https://blog.twitter.com/en_us.html
https://wersm.com/


Social media resources

> Awario
> Buffer
> Boardreader
> Falcon.io
> Followerwonk
> Google Alerts
> Hootsuite

> Mention
> Mentionmapp
> Sprout Social Social Listening
> Social Mention
> TweetDeck
> TweetReach

Social listening, monitoring, analytics, and scraping tools

> Agorapulse
> Brand24
> BuzzSumo
> Curalate
> Google Analytics
> Iconosquare

> Tailwind
> Keyhole
> Meltwater
> Snaplytics
> Sprout Social
> Zoho Social

> HashtagsForLikes
> Hash-master
> Ingramer Instagram Hashtag Generator

> Influencer Marketing Hub Instagram Hashtag 
Generator

> Tailwind Hashtag Generator

> Datahut
> Dexi.io
> Import.io
> Mozenda

> Octoparse
> OutWit Hub
> ParseHub
> Scrapinghub

Social listening and monitoring

Social analytics

Hashtag generator tools

Social data scraping tools

https://awario.com/
https://buffer.com/
https://boardreader.com/
http://falcon.io/
https://followerwonk.com/
https://support.google.com/websearch/answer/4815696?hl=en
https://hootsuite.com/products/insights
https://mention.com/en/
https://analytics.mentionmapp.com/
https://sproutsocial.com/lp/social-media-listening/?utm_source=google&utm_medium=cpc&utm_campaign=US_Listening_Phrase&utm_content=Listening_General_Phrase&utm_term=social%20listening&creative=436669524899&AdExtension=&Location=9028723&Matchtype=p&Device=c&gclid=EAIaIQobChMIpOm8oJOC7AIVA9vACh3Pww0zEAAYAyAAEgJ_q_D_BwE&gclsrc=aw.ds
http://socialmention.com/
https://tweetdeck.twitter.com/
https://tweetreach.com/
http://agorapulse/
https://brand24.com/?adgr=txt-brand&gclid=EAIaIQobChMIqc-Yjp6C7AIVT77ACh2AqwcBEAAYASAAEgK5mvD_BwE
https://buzzsumo.com/
https://www.curalate.com/
https://marketingplatform.google.com/about/analytics/
https://pro.iconosquare.com/
https://www.tailwindapp.com/social-media-monitoring
https://keyhole.co/
https://www.meltwater.com/en/solution-overview/marketing?redirected-path=%2Fproducts%2Fsocial
https://www.snaplytics.io/
https://sproutsocial.com/
https://www.zoho.com/social/
https://shanebarker.com/recommends/hashtagsforlikes
https://app.hash-master.io/
https://ingramer.com/tools/instagram-hashtag-generator/?utm_source=bb&utm_content=hashtaggenerator&utm_term=lend
https://influencermarketinghub.com/instagram-hashtag-generator/
https://www.tailwindapp.com/instagram/hashtag-finder
https://datahut.co/solutions/
https://www.dexi.io/
https://www.import.io/
https://www.mozenda.com/
https://www.octoparse.com/
http://www.outwit.com/?gclid=EAIaIQobChMIuqe5m5mC7AIVLh6tBh3plQyTEAAYAiAAEgJvlvD_BwE
https://www.parsehub.com/
https://www.scrapinghub.com/


Module 
Exercises



Module Exercises:
Type in a topic you’re thinking about writing about into the 
Pinterest trends interface.

Are there any related search terms here that you think might 
be valuable to include in your post or for keyword research : 

1.

2. Looking at a social listening tool, like TweetDeck, monitor a 
hashtag topic for 1-2 minutes.

Write down 5 interesting keywords or general ideas you get 
from people’s posts. 

4.

5.

1.

2.

3.

Are there any distinguishing design characteristics of the top 
pins for that topic that you want to recreate? 

https://trends.pinterest.com/?country=US
https://tweetdeck.twitter.com/


Module Exercises:
If you have a Twitter account, try out the free IBM Watson 
personality analyzer tool. 

Were the personality traits and values reported aligned with 
how you believed you were presenting yourself to the world? 

3.

4. Look at the list of trending hashtags. 

Are there 1 to 3 hashtags that spark some ideas for content 
you can share with your audience? 

1.

2.

3.

Are there traits you want to embody more? How you can do 
that with your Twitter strategy? 

https://personality-insights-demo.ng.bluemix.net/?cm_mc_uid=03341011288515765152138&cm_mc_sid_50200000=30955491599714085263&cm_mc_sid_52640000=52958981599714085280&_ga=2.145802740.1725969599.1599690027-896075101.1599690027&_gac=1.15853442.1599690027.EAIaIQobChMIksD92I3d6wIVkIbACh1YkwOaEAAYASAAEgIdj_D_BwE
https://ritetag.com/hashtag-search


Module Exercises:
Try out Facebook Audience Insights. Get as specific or broad as you desire 
with the demographics filters in the left-hand column. Write in a topic that 
you’re thinking about into the “interest” field. 

In the first tab of the report, “Demographics”, is there a job field(s) that 
would be useful to explore to learn more about the topic? 

5.

Click on the “Page Likes” report tab. Pick 3 pages that would be helpful to 
learn more about your topic or audience and follow. Write them down:  

1.

2.

3.

Click on the “Location tab” and write down the top 1-5 places 
people are located that are interested in the topic.

Using this information, are there any initial ideas for your content or 
social media that come to mind? (E.g., creating a gift guide for your 
audience using products from the brands they follow on Facebook)

https://www.facebook.com/business/insights/tools/audience-insights


Reach out to support@adthrive.com
Questions, comments, feedback?
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